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The Pendleton District Becomes WorkLink

Awareness Campaign islLaunched to Connect People to Jobs

(Clemson , SCJuly 12, 2006) The Pendleton District Workforce Investment Board
(WIB) unveiled a new emphasis on increasing awareness of its organization via
a new name and brand, an improved and expanded web site and overall
marketing campaign during a news conference at the Clemson University
Madren Center today.

Following several months of a thorough marketing and branding analysis
conducted by the 10-x Group, a marketing and public relations firm of Upstate
SC, the Board approved a marketing plan March 2006.This plan identified
several areas to give the WIB a new image and marketing strategy for Anderson,
Oconee and Pickens counties. Primarily, the plan emphasized these main points:
e The non-profit was not well known;
* |t needed a more clearly defined mission;
* |t needed to adopt a shorter, more memorable name, especially one
that communicated its role more effectively to both employers and job
seekers in Anderson, Oconee and Pickens counties.

The plan was then put into action at the Campaign Launch today including
these main components that are intended to cross-promote the new message
and image on a budget:

* Anew name and brand/image: * A new design template/style
WorkLink guide consistency in all marketing

* A new promotional tagline: media

“Connecting Companies & * A Public Service Announcement
Employees” (PSA) campaign

* Anewly-designed and branded * Radio & television commercials
we b site: www.worklinkweb. targeting youth and mass audience
com, with easy navigation & adult markets

Spanish Job Seekers’ section * Media awareness campaign

* Qutdoor (billboards

In addition, other marketing vehicles have been planned to build awareness of
the new brand and its new mission — fo connect companies and employees.
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“The Pendleton District’s marketing makeover, new brand and strategy will
greatly impact business, industry and the labor market,” said WorkLink's
Marketing Chairman Russ Karpick. “By building awareness of these resources, we
can be the main workforce connection in the area to assist people in finding
training and jobs and help employers find labor.”

“I'm very excited about the results of the awareness campaign. We are
already receiving response from area employers who didn’t know about all the
services we Provide,” WorkLink Director Julia Hoyle.

The Pendleton Digrict Workforce Investment Board isa non-profit organization
representing Anderson Oconee and Pickenscountiesto connect companiesto

employees.
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